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The pieces are in motion this week as we examine the latest trends shaping consumer behavior, the labor market and the 
wedding economy. 

Consumer spending entered the summer on a winning streak. According to Bank of America internal data, total credit and debit 
card spending rose 6.3% year-over-year (YoY) in June – the strongest growth in more than four years. With gasoline prices 
falling, discretionary purchases accounted for most of the advance. However, some of June's strength was likely boosted by 
temporary factors, including online promotions and the FIFA World Cup 2026™. Meanwhile, gaps in wage and spending growth 
across income groups narrowed. Whether these trends advance to the next round will likely depend on sustained labor market 
momentum. Read publication: Consumer Checkpoint: Consumers hit the back of the net.  

The labor market appears to have landed on a favorable square in June. Bank of America deposit data shows payrolls grew 1.7% 
YoY, with gains evident across both FIFA World Cup 2026™ host cities and non-host cities. The improvement doesn't appear to 
be a one-turn wonder: unemployment payments into Bank of America customer accounts continued to soften, reinforcing signs 
that labor market conditions remain resilient. Meanwhile, lower-income households also gained ground, with after-tax wage 
growth rising to 4.1% YoY – above middle-income households (3.4%). Increased job switching may be helping some workers 
draw a better hand and narrow the wage growth gap. Read publication: The Institute Employment Report: June 2026. 

When it comes to weddings, consumers are still all in despite higher prices. According to Bank of America payments data, 
wedding-related spending has climbed 8.5% YoY so far in 2026, extending a multi-year upswing. Looking at the calendar, May 
and October appear to be the aces, drawing the most couples to the altar, according to Bank of America internal data. At the 
same time, Gen Z are making moves, with the number of weddings among this cohort roughly tripling since 2019. Additionally, 
many couples appear to be playing their cards strategically, with fewer consumers making formalwear purchases and some 
turning to more wallet-friendly alternatives, such as lab-grown diamonds. Read publication: Weddings: Putting a price on love. 
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Accessible version  

https://institute.bankofamerica.com/economic-insights/consumer-checkpoint-july-2026.html?utm_source=Email_Institute&utm_medium=Email&utm_campaign=Institute_Insights_CC_July_26&utm_content=071026_n_03_economic-insights/consumer-checkpoint-july-2026.html
https://institute.bankofamerica.com/economic-insights/monthly-employment-report-june-2026.html?utm_source=Email_Institute&utm_medium=Email&utm_campaign=Institute_Insights_employment_July_26&utm_content=070726_n_03_economic-insights/monthly-employment-report-june-2026.html
https://institute.bankofamerica.com/economic-insights/wedding-spending.html?utm_source=Email_Institute&utm_medium=Email&utm_campaign=Institute_Insights_wedding_June_26&utm_content=063026_n_03_economic-insights/wedding-spending.html
https://institute1.bofa.com/C?q=INQKB6bzNAA&t=ada
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Disclosures 
These materials have been prepared by Bank of America Institute and are provided to you for general information purposes only. To the extent these materials reference Bank of 
America data, such materials are not intended to be reflective or indicative of, and should not be relied upon as, the results of operations, financial conditions or performance of Bank 
of America. Bank of America Institute is a think tank dedicated to uncovering powerful insights that move business and society forward. Drawing on data and resources from across 
the bank and the world, the Institute delivers important, original perspectives on the economy, sustainability and global transformation. Unless otherwise specifically stated, any 
views or opinions expressed herein are solely those of Bank of America Institute and any individual authors listed, and are not the product of the BofA Global Research department or 
any other department of Bank of America Corporation or its affiliates and/or subsidiaries (collectively Bank of America). The views in these materials may differ from the views and 
opinions expressed by the BofA Global Research department or other departments or divisions of Bank of America. Information has been obtained from sources believed to be 
reliable, but Bank of America does not warrant its completeness or accuracy. These materials do not make any claim regarding the sustainability of any product or service. Any 
discussion of sustainability is limited as set out herein.  Views and estimates constitute our judgment as of the date of these materials and are subject to change without notice. The 
views expressed herein should not be construed as individual investment advice for any particular person and are not intended as recommendations of particular securities, financial 
instruments, strategies or banking services for a particular person. This material does not constitute an offer or an invitation by or on behalf of Bank of America to any person to buy 
or sell any security or financial instrument or engage in any banking service. Nothing in these materials constitutes investment, legal, accounting or tax advice. 
Copyright 2026 Bank of America Corporation. All rights reserved.  
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