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‘Tis the season for Institute Insights! This week, we toast the close of 2025 and unwrap our final perspectives on consumer
spending, small business health, and shifting wallet shares.

Are consumers in the holiday spending spirit? In November, total credit and debit card spending per household slowed to 1.3%
year-over-year (YoY) — a slightly frosty, yet steady growth rate compared to October. When it comes to wage growth, the gap
between income groups persisted — ticking up to 4% YoY for higher-income households, yet increasing just 1.4% YoY for lower-
income households. Even so, shoppers appeared to ring in the season early this year, with holiday spending strong in October
and early November, before cooling around Black Friday and Cyber Monday. Overall, consumers’ finances still appear bright, with
little indication of heavy reliance on credit or alternative payment methods like buy now, pay later (BNPL). Read publication:
Consumer Checkpoint: Merry but measured.

Meanwhile, small business profits remain warm this winter, thanks in part to Small Business Saturday. However, YoY profitability
growth iced over despite this seasonal boost — falling below zero for the first time in 18 months, and highlighting that small
businesses are feeling pressured. The share of small business owners raising prices jumped 13 points — the largest monthly rise
in National Federation of Independent Business survey history. This suggests that small businesses are passing on higher costs
due to tariffs and other inflation-related factors. Additionally, small business payments to hiring firms decreased by 4.6% YoY in
November, signaling a weaker small business job market. Still, small business owners remain optimistic, underscoring a season
of cautious cheer. Read publication: Small Business Checkpoint: Holiday gains, hiring freeze.

Lastly, price pressures are causing some lower-income consumers to bundle up their budgets, as this group has faced the
highest inflation rates for the past two years. In other words, not every household is stocking up on the same items. For lower-
income consumers, necessities tend to be a bigger share of their spending — particularly food and shelter. And, as rising housing
costs eat into discretionary budgets, Bank of America data finds shelter has exerted the most persistent and sustained upward
pressure on consumers’ baskets over the last three years. However, some bright spots are entertainment and online retail -
remaining evergreen for this group. Still, overall discretionary share growth is increasingly skewed toward higher-income
households. Read publication: Inside consumers” wallets.

The Bank of America Institute team wishes you and your families a happy and healthy holiday season. We look forward to
engaging again in 2026. Institute Insights will return on Sunday, January 11.


https://institute.bankofamerica.com/economic-insights/consumer-checkpoint-december-2025.html?utm_source=Email_Institute&utm_medium=Email&utm_campaign=Institute_Insights_CC_December_25&utm_content=121025_n_03_economic-insights/consumer-checkpoint-december-2025.html
https://institute.bankofamerica.com/economic-insights/small-business-checkpoint-december-2025.html?utm_source=Email_Institute&utm_medium=Email&utm_campaign=Institute_Insights_SBC_December_25&utm_content=121625_n_03_economic-insights/small-business-checkpoint-december-2025.html
https://institute.bankofamerica.com/economic-insights/inside-consumers-wallets.html?utm_source=Email_Institute&utm_medium=Email&utm_campaign=Institute_Insights_wallet_December_25&utm_content=121125_n_03_economic-insights/inside-consumers-wallets.html
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Disclosures

These materials have been prepared by Bank of America Institute and are provided to you for general information purposes only. To the extent these materials reference Bank of
America data, such materials are not intended to be reflective or indicative of, and should not be relied upon as, the results of operations, financial conditions or performance of Bank
of America. Bank of America Institute is a think tank dedicated to uncovering powerful insights that move business and society forward. Drawing on data and resources from across
the bank and the world, the Institute delivers important, original perspectives on the economy, sustainability and global transformation. Unless otherwise specifically stated, any
views or opinions expressed herein are solely those of Bank of America Institute and any individual authors listed, and are not the product of the BofA Global Research department or
any other department of Bank of America Corporation or its affiliates and/or subsidiaries (collectively Bank of America). The views in these materials may differ from the views and
opinions expressed by the BofA Global Research department or other departments or divisions of Bank of America. Information has been obtained from sources believed to be
reliable, but Bank of America does not warrant its completeness or accuracy. These materials do not make any claim regarding the sustainability of any product or service. Any
discussion of sustainability is limited as set out herein. Views and estimates constitute our judgment as of the date of these materials and are subject to change without notice. The
views expressed herein should not be construed as individual investment advice for any particular person and are not intended as recommendations of particular securities, financial
instruments, strategies or banking services for a particular person. This material does not constitute an offer or an invitation by or on behalf of Bank of America to any person to buy
or sell any security or financial instrument or engage in any banking service. Nothing in these materials constitutes investment, legal, accounting or tax advice.
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