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More than two out of three affluent donors (68%) point to their values or beliefs as their reason for selecting an organization or cause to support
Top five reasons affluent donors chose a cause or organization to support (%)
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Ahead of Giving Tuesday, how will you choose which charitable cause to support? The 2025 Bank of America Study of
Philanthropy finds that personal values remain the strongest driver of charitable giving among affluent Americans. In fact, 68%
of these donors say their choices are guided by personal values and beliefs, while 57% are motivated by interest in specific issue

areas. This deeply personal connection to giving helps explain why 87% of donors report finding their charitable giving personally
fulfilling.

For more, read the 2025 Bank of America Study of Philanthropy.



https://institute.bankofamerica.com/transformation/study-of-philanthropy.html?utm_source=Email_Institute&utm_medium=Email&utm_campaign=Daily_Insights_philanthropy_November_25&utm_content=110325_n_07_transformation/study-of-philanthropy.html
https://institute1.bofa.com/C?q=XNHEOyL5JDg&t=ada

Methodology

The Bank of America Study of Philanthropy is a biennial look at the giving and volunteering practices of affluent Americans, with intentions to
provide insightful research data for use by nonprofit governing boards and professionals, charitable advisors, donors and others interested in
philanthropy and the nonprofit sector. It has been researched and written at the Indiana University Lilly Family School of Philanthropy, in
partnership with Bank of America, since 2006.

The 2025 study is based on a nationally representative sample of 1,514 wealthy U.S. households with a net worth of more than $1 million
(excluding primary residence) and/or annual household income of $200,000 or more. Respondents reported an average net worth of $24.2
million (median $2 million) and an average income of $571,876 (median $350,000).
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Disclosures

These materials have been prepared by Bank of America Institute and are provided to you for general information purposes only. To the extent these materials reference Bank of
America data, such materials are not intended to be reflective or indicative of, and should not be relied upon as, the results of operations, financial conditions or performance of Bank
of America. Bank of America Institute is a think tank dedicated to uncovering powerful insights that move business and society forward. Drawing on data and resources from across
the bank and the world, the Institute delivers important, original perspectives on the economy, sustainability and global transformation. Unless otherwise specifically stated, any
views or opinions expressed herein are solely those of Bank of America Institute and any individual authors listed, and are not the product of the BofA Global Research department or
any other department of Bank of America Corporation or its affiliates and/or subsidiaries (collectively Bank of America). The views in these materials may differ from the views and
opinions expressed by the BofA Global Research department or other departments or divisions of Bank of America. Information has been obtained from sources believed to be
reliable, but Bank of America does not warrant its completeness or accuracy. These materials do not make any claim regarding the sustainability of any product or service. Any
discussion of sustainability is limited as set out herein. Views and estimates constitute our judgment as of the date of these materials and are subject to change without notice. The
views expressed herein should not be construed as individual investment advice for any particular person and are not intended as recommendations of particular securities, financial
instruments, strategies or banking services for a particular person. This material does not constitute an offer or an invitation by or on behalf of Bank of America to any person to buy
or sell any security or financial instrument or engage in any banking service. Nothing in these materials constitutes investment, legal, accounting or tax advice.
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