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Younger family offices favor direct sports ownership
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Sports are becoming part of the family office investment playbook. According to the 2026 Bank of America Family Office Study,
around one-third of family offices are already invested in sports teams, franchises or related opportunities, while another 31%
are interested but have not yet invested. The type of exposure varies by generation: 27% of offices with Gen Z or Millennial

principals invest directly in teams or franchises, compared with 20% of Gen X-led offices and 16% of those led by Baby Boomers
or older principals.

That generational divide fits a broader shift in how family offices expect portfolios to evolve. Among offices with a potential
next-generation successor, 79% believe alternatives will represent a larger portion of the portfolio. Sports may therefore be
more than a trophy asset. The category illustrates how succession could bring new sectors, structures and investment
preferences into multigenerational portfolios.

For more, read the Bank of America Family Office Study: Building for Generations.



https://www.privatebank.bankofamerica.com/articles/family-office-report.html
https://institute1.bofa.com/C?q=htWAlcJ3t9s&t=ada

Methodology
The 2026 Bank of America Family Office Study: Building for Generations, surveyed 355 family office decision makers in the U.S. including
executive-level roles, including principals, C-suite, president/founders and investment professionals. The offices range from $25M in AUM to

more than $5B, with the majority over $500M. The average office tenure is 11-20 years.

This survey, fielded in January — February 2026, was conducted online for Bank of America Private Bank and executed by Escalent. The opinions
and views expressed do not necessarily reflect the opinions and views of Bank of America or any of its affiliates. Bank of America or any of its

affiliates are not affiliated with Escalent.
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Disclosures

These materials have been prepared by Bank of America Institute and are provided to you for general information purposes only. To the extent these materials reference Bank of
America data, such materials are not intended to be reflective or indicative of, and should not be relied upon as, the results of operations, financial conditions or performance of Bank
of America. Bank of America Institute is a think tank dedicated to uncovering powerful insights that move business and society forward. Drawing on data and resources from across
the bank and the world, the Institute delivers important, original perspectives on the economy, sustainability and global transformation. Unless otherwise specifically stated, any
views or opinions expressed herein are solely those of Bank of America Institute and any individual authors listed, and are not the product of the BofA Global Research department or
any other department of Bank of America Corporation or its affiliates and/or subsidiaries (collectively Bank of America). The views in these materials may differ from the views and
opinions expressed by the BofA Global Research department or other departments or divisions of Bank of America. Information has been obtained from sources believed to be
reliable, but Bank of America does not warrant its completeness or accuracy. These materials do not make any claim regarding the sustainability of any product or service. Any
discussion of sustainability is limited as set out herein. Views and estimates constitute our judgment as of the date of these materials and are subject to change without notice. The
views expressed herein should not be construed as individual investment advice for any particular person and are not intended as recommendations of particular securities, financial
instruments, strategies or banking services for a particular person. This material does not constitute an offer or an invitation by or on behalf of Bank of America to any person to buy
or sell any security or financial instrument or engage in any banking service. Nothing in these materials constitutes investment, legal, accounting or tax advice.
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