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More than half of family offices were founded by first-generation wealth creators
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Bank of America’s recent Family Office Study found that more than half (56%) of family offices were created by first-generation
wealth creators who, in many cases, were seeking centralized oversight of their assets. In fact, fewer than one in five family
offices currently operating were originally designed with future generations in mind. When offices are established to serve
multiple generations, they are most often created by second- or third-generation heirs managing legacy wealth.

For more, read the Bank of America Family Office Study.



https://www.privatebank.bankofamerica.com/articles/family-office-report.html
https://institute1.bofa.com/C?q=zrQpM!nZizU&t=ada

Methodology

The Bank of America Family Office Study surveyed 335 primarily C-suite decision-makers at family offices in North America, of whom 55%
were family members. For the purposes of this study, a family office was defined as a private company whose employees help manage a
family’s assets and needs. The offices in our study manage between $25 million and more than $5 billion in assets, with 60% holding $500
million or more. They range in size from less than 5 employees to more than 30, with 62% of offices having more than 10 employees.
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Disclosures

These materials have been prepared by Bank of America Institute and are provided to you for general information purposes only. To the extent these materials reference Bank of
America data, such materials are not intended to be reflective or indicative of, and should not be relied upon as, the results of operations, financial conditions or performance of Bank
of America. Bank of America Institute is a think tank dedicated to uncovering powerful insights that move business and society forward. Drawing on data and resources from across
the bank and the world, the Institute delivers important, original perspectives on the economy, sustainability and global transformation. Unless otherwise specifically stated, any
views or opinions expressed herein are solely those of Bank of America Institute and any individual authors listed, and are not the product of the BofA Global Research department or
any other department of Bank of America Corporation or its affiliates and/or subsidiaries (collectively Bank of America). The views in these materials may differ from the views and
opinions expressed by the BofA Global Research department or other departments or divisions of Bank of America. Information has been obtained from sources believed to be
reliable, but Bank of America does not warrant its completeness or accuracy. These materials do not make any claim regarding the sustainability of any product or service. Any
discussion of sustainability is limited as set out herein. Views and estimates constitute our judgment as of the date of these materials and are subject to change without notice. The
views expressed herein should not be construed as individual investment advice for any particular person and are not intended as recommendations of particular securities, financial
instruments, strategies or banking services for a particular person. This material does not constitute an offer or an invitation by or on behalf of Bank of America to any person to buy
or sell any security or financial instrument or engage in any banking service. Nothing in these materials constitutes investment, legal, accounting or tax advice.
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